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Engage Stakeholders

◆ Sport federations, NGOs, player 
associations, and funders follow public 
debate. Media positions you as a credible 
voice.

Reach Policymakers Faster

◆ Media coverage can create shortcuts to 
decision-makers. 

◆ A well-placed op-ed can open doors that 
academic publications or grant applications 
cannot.

Inform Public Discourse

◆ Shape how communities understand issues 
in sport, health, policy, and society.
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Media engagement can be a core component of your research impact pathway

Why Media Engagement?
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Policy & Practice 
Change

Stakeholder 
Dialogue

Research Findings 
(or at Earlier 
Stages)

Media Engagement Public Awareness

Media engagement can help build your research profile, attract collaborators, and signal relevance/credibility to funders.
        

1 2 3 4 5

Media in the Research Impact Pathway

Commissioned work: media visibility can lead to consultancies or policy briefs.

Media citations, broadcast appearances, and news coverage count as evidence of 
engagement/impact.
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Matching Media to Purpose (& Comfort Zone)
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Practical Tips
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Thank you
Questions?
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